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Released first #CCSIndex, 
reporting on state of social 
responsibility

First official GmG Fund 
scholarship awarded

Debuted as thought 
leaders for Fast 
Company

Year of the “odd” duck
Good.Must.Grow. provides strategic marketing support for socially respon-
sible businesses, nonprofit causes and organizations that are focused on 
health + wellness. We want to be part of a revolution that drives societal 
change by sparking increased charitable giving and community involve-
ment as well as unprecedented levels of corporate social responsibility. 

We are an odd duck, and we like it that way. As we waddle along with our 
future plans, we’ll look less and less like a traditional agency. Our sights are 
set high, and there’s so much we’re looking forward to creating. But first, 
we’d like to take a moment to feature some of the fun we’ve had in year 
one. And to say a sincere thank you to our valued customers, our talented 
team members, our brilliant strategic advisory council and the countless 
socially conscious individuals and organizations we’ve encountered.
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WHAT A YEAR!
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Incorporated as a 
new business

Welcomed our 
first customers

Announced 
RePurpose Campaign

Realized we’d 
already been 
open for a year!

Became Certified 
B Corporation
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We’ve Been Busy!
We’ve worked with more than 25 social enterprises, nonprofit causes 
and health + wellness customers over the last 12 months, supporting a 
tremendous variety of projects. We’ve helped causes sort out their overall 
marketing strategy. We’ve given several existing brands a fresh face. We’ve 
driven participation in wellness programs, developed lead generation 
campaigns and produced all kinds of content (web, video, collateral). We’ve 
supported PR and social media efforts and even aided in the management 
of special events.

We’ve even spent time passing out free salads, standing in as a hand model 
for a corporate video and serving as a trail guide at a 5K. It’s been a busy year!

Here’s a snapshot of organizations we’ve helped. It’s been a lot of fun 
growing our first crop of goodness!

Who Have We Helped?
•	 A nonprofit that fundraises by making its own dough (it owns a pizza place!)

•	 A global company driving innovation in mobile health 

•	 A startup social enterprise using unique retail concepts to fuel change

•	 A small foundation that makes a big impact in the lives of fatherless boys

•	 A national personal finance celebrity who helps people get out of debt

What Have We Done?
•	 Created new brand identities and assets such as logos, websites, collateral

•	 Developed strategies to advance lead generation

•	 Conducted customer analysis and satisfaction work to determine targeting, loyalty

•	 Helped organizations create and share their stories

•	 Led social media, PR and inbound marketing campaigns
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Certified B Corp
One of our major goals for this past year was to establish credibility and 
accountability for our mission. As a result, Good.Must.Grow. is proud to be 
a B Corp. This designation is our way of publicly documenting the impact 
we want to have on the world around us. What’s a Certified B Corp?

Certified B Corporations make up a business community that is commit-
ted to environmentally friendly practices and positive social impact. B 
Corp certification is to sustainable business what Fair Trade certification 
is to coffee or USDA Organic certification is to milk. The B Corp certifica-
tion is managed by B Lab, a nonprofit organization dedicated to using 
the power of business to solve social and environmental problems.

Nearly 800 organizations have been certified as B Corps. That number is 
growing daily, and includes household brands such as Patagonia, Ben 
and Jerry’s, Warby Parker and Seventh Generation as well as a host of 
up and coming social enterprises who are changing the world for good. 
Including GmG!
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Conscious Consumer 
Spending Index
Thought leadership is a core capability we offer to our customers, and 
something we’re committed to as a firm. We see it as another way of giv-
ing back. We seek to spark new conversations, advance existing discus-
sions and most importantly, positively contribute to the evolving body 
of knowledge around social enterprise and the future of the equation:  
charity + commerce = change

We are honored to be a featured expert with Fast Company, contributing 
to the publication’s Co.Exist online community. We also were thrilled to 
release our first annual Conscious Consumer Spending Index (#CCSIndex), 
which gauges the state of social responsibility in the U.S. This research has 
established a baseline for tracking the prevalence of socially responsible 
purchasing, while also offering greater insight into attitudes and beliefs of 
consumers toward social business and charitable giving.

Some highlights from the report:

Visit us on the web at www.goodmustgrow.com for a full report.

65

31% 25%
30%

60%
of respondents said buying goods 
from socially responsible companies 
was important to them.

of participants said they 
sought out socially responsible 
companies in the past year.

4

avoided buying products from 
a company specifically because 
it wasn’t socially responsible.

of consumers said they plan to increase 
the amount of goods and/or services they 
buy from socially responsible companies in 
the coming year. This is up from 18 percent 
who reported buying more from such 
companies in 2012 compared to 2011.

The initial baseline of  
the #CCSIndex  
(on a 100 point scale).

http://www.goodmustgrow.com/
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What’s Next?
One of our favorite milestones for year one was the first official scholarship 
being awarded through the GmG Fund. In total, we were able to provide 
more than $25,000 worth of marketing services to worthy causes through 
a combination of donations to the GmG Fund and pro bono efforts from 
our staff. But with all the goodness we’ve enjoyed so far, there is so much 
more we want to do.

Juicing the GmG Fund
Our first goal for the year ahead is to dramatically increase our ability to provide 
scholarships to nonprofits and startup social enterprises. At a minimum, we want 
to hit six figures with our give back strategy…on our way to seven, eight, nine…
well you get the picture.

Fueling Social Enterprise Activity
Starting in our home city of Nashville, GmG will be getting very active in partnership 
with community leaders to grow social enterprise activity, and to unite social 
entrepreneurs for enhanced thinking and new partnerships. 

Expanding the Team
As our business advances, so must our team. We are intent on building an amazing 
crew of marketing experts who bring top-level talent to the table for our do good cli-
ents. We think they deserve the very best. And we’re committed to making it available. 

Continuing the Conversation 
We will maintain our active voice on social enterprise and philanthropy through 
our research and insight articles, as well as through speaking and social media. 

Deepening our Relationships
We have had the privilege to partner or consult with so many passionate, smart 
and driven individuals and organizations this past year. We want to strengthen our 
ties with partners, find new strategic opportunities and expand our base of cus-
tomers who rely on us as a long-term companion and not just a spot fix. 

Measuring our Impact
We want to have a measurable impact as an organization. That means we need  to 
firmly establish key metrics in order to fully understand whether we’re making a 
difference or not.
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Want to stay in touch?
Keep up with #365good shout outs and more on Twitter: @goodmustgrow

Learn more about our approach at: www.goodmustgrow.com

Sign up for news/views and pose a question: info@goodmustgrow.com

Talk to a real, live person: 615-614-1180

https://twitter.com/goodmustgrow
http://www.goodmustgrow.com/
mailto:info%40goodmustgrow.com?subject=%23GrowingGood%20Annual%20Report

